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Percent Change

Michigan Travel Industry Indicators, 2002 vs. 2001
Graph 1: Overall Precipitation in Michigan
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Percent Change

Michigan Travel Industry Indicators, 2002 vs. 2001
Graph 2: Average Maximum Temperatures in Michigan
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Michigan Travel Industry Indicators, 2002 vs. 2001
Graph 3: Economic Indicators
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Michigan Travel Industry Indicators, 2002 vs. 2001
Graph 4: Travel Activity Indicators
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Percent Change

Michigan Travel Industry Indicators, 2002 vs. 2001
Graph 5: Monthly Percent Change in Hospitality Taxes
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Michigan Travel Industry Indicators, 2002 vs. 2001
Graph 6: Monthly Changes in Michigan Travel Indicators
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Michigan Travel Industry Indicators, 2002 vs. 2001
Graph 7: Welcome Center Visitor Counts & Traffic Counts
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Michigan Travel Industry Indicators, 2002 vs. 2001
Graph 8: Upper Peninsula Travel Indicators
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Michigan Travel Industry Indicators, 2002 vs. 2001
Graph 9: Monthly Percent Change in Indicators
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Michigan Travel Industry Indicators, 2002 vs. 2001
Graph 10: Percent Change in Assessments and Properties
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Michigan Travel Industry Indicators
Graph 11: Percent Change Anticipated for 2003 Assessments
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