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Sources: MDOT; MDNR, Parks & Recreation; Cook Energy Info Center; Greenfield Village & HFM; Michigan Historical
Museum; US NPS; Soo Locks; MSU Tourism Center; Michigan Dept of Treasury, Office of Revenue & Tax Analysis
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Data = Mackinaw City & Clare; S.L.P. Data = Port Huron, New Buffalo, Monroe Coldwater & Dundee

Source: Travel Michigan, Michigan Department of Transportation
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Source: MSU Tourism Center; The Conference Board
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Source: 2001 TTRRC Survey of Assessment Districts
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U.P N.L.P. S.L.P. Statewide

Source: 2002 TTRRC Survey of Assessment Districts

Note: Lodging Outlook Survey by Smith Travel Research
(for Dec. 2001 compared to Dec. 2000)
Room Revenue for Detroit —12.8%.
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